How does Viatris consider price as part of its commitment to access?

At Viatris, we provide an exceptionally broad and diverse portfolio for patients across a broad
range of major therapeutic areas, spanning both noncommunicable and infectious diseases.
Our global portfolio includes best-in-class, iconic brand-name products as well as global key
brands and generics, including branded and complex generics. Many of the medicines in our
portfolio are not protected by patents and therefore are subject to a general trend of price
deflation over time.

As we participate in tender programs or public private partnerships around the globe, we
evaluate the price of the generics within our portfolio based on an assessment of patients’
need, supply, demand, the cost of manufacturing and the affordability of our products,
especially as it relates to the equivalent brand name drug, among other determinants. Other
factors considered when pricing our branded portfolio include their value to patients and
providers as well as current economic indicators.

Working to ensure that patients across all income levels have access to the medicines we offer
means we must carefully evaluate the socioeconomic conditions within each market where
Viatris does business while simultaneously sustaining our ability to consistently provide patients
with a reliable supply of the quality products they need. We work to provide holistic solutions
for governments, NGOs and health systems globally, as we partner to connect more people to
products and services.



